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They are based on the same choice of topic. In other words, students cannot choose between topics for each assessment task. They must remain with the same topic for Assessment #1 (i.e. Opportunity Analysis) and Assessment #2 (i.e. Strategic Marketing Plan).
STYLE FACTORS:
The following must be adhered to:
•	11 or 12 size font, Arial or Times New Roman
•	Insert page numbers
•	Use the sub-headings outlined in the template to guide the reader through the sections
•	The executive summary and table of contents are not included in the word count. 
•	Figures and tables should be used where appropriate, and are not included in the word count, nor are quotes and references. Direct quotes should be used sparingly.
[bookmark: _GoBack]•	NO APPENDICES should be attached to the report. For this reason, all diagrams, illustrations, tables etc. should be embedded throughout the plan. 
A reference list should be included. A minimum of 10 references. Web reference sources are acceptable and are likely to be the primary sources. Please avoid sources sites such as Wikipedia.

